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Companies today are facing growing pressure 
from many angles:
• the need for transparency from stakeholders
• consumer pressure (licence to operate)
• growing and changing risks to business models and 

supply chains
• increased competition for efficiency and growth 

opportunities attained through access to new products 
and markets

Enlightened executives recognise that sustainability is a 
key element of strategic planning for the overall growth 
and well-being of the business in the long run. Industry 
leaders are integrating bold, decisive and long-range 
sustainability metrics into overall corporate goals. They 
are seeking to achieve sustainable, financial and 
operational performance simultaneously –
the economically rational choice.

While most mainstream companies may be less 
emboldened than these industry leaders, they also are 
starting to recognise the impact this rapidly evolving 
agenda is having on their business. Not only the negative 
impact their operations are having on the environment 
but also the positive (or negative) impact on the societies 
and communities in which they operate.
Economically rational benefits for our 
clients include:
• protecting their license to operate
• reducing costs and improving design
• attracting and retaining talent through company ethos
• and innovating through new products, services 

or markets.
Our sustainability network advises clients on setting 
strategy; advising on policy; risk management; 
operational change; and monitoring, reporting and 
assuring their progress – all through a sustainability lens.

2

Sustainability: At the heart of it

We help companies across a range 
of industries understand these 
challenges and their associated 
business impact. 

We can recognise and quantify 
their sustainability risks, 
recommend and develop 
appropriate value added solutions 
and support the implementation of 
proposed organisational and 
operational changes. 

Governments driving change

Governments’ commitment to 
sustainable business was seen in the 
Rio+20 outcomes:

‘We acknowledge the important role of 
the private sector in moving towards 
sustainable development. We strongly 
encourage business and industry to 
show leadership in advancing a green 
economy in the context of sustainable 
development and poverty eradication.’

June 2015
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There is a logical journey for sustainability, which gives 
us opportunities to work with you across a number of 
issues such as:

• international development,

• climate change,

• green growth,

• sustainable finance,

• resource scarcity.
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The journey towards sustainability 
leadership

Sustainability maturity matrix
From compliance to value
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Compliance:
• Operational risk
• Regulatory compliance
• Reputational risk
• License to operate

Leadership:
• Extending 

positive impact
• Product/service 

operating model 
innovation

• Market leading

Leverage:
• Relationships
• Assets
• EmployeesOperational 

effectiveness:
• Reduce direct impact
• Organisational savings
• “Eco-efficiency”

Risk management Managing for value Strategic advantage

Increasing maturity of sustainability approach

Leadership through innovation...

Companies are increasingly seeking to embed 
sustainability in an innovative way – linking 
remuneration to sustainability, publishing 
environmental profit and loss statements, or 
integrating financial and non-financial reporting.
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How you are responding to sustainability
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Over half of CEOs are 
investing to improve living 
and working conditions 
where they operate
– PwC’s 15th Annual Global CEO Survey

Seven out of ten CEOs say they 
would take more ambitious 
action on issues related to the 
Millennium Development Goals
– Global PwC poll of CEOs on Rio+20 Conference on 

Sustainable Development38% of Top 100 airlines 
now publish a corporate 
sustainability report
– Building trust in the air: Is airline 

corporate sustainability reporting 
taking off?

68% of respondents in the CDP 
Global 500 are integrating 
climate change initiatives into 
their overall business strategy, 
up from 48% in 2010
– Carbon Disclosure Project (CDP) 2011

June 2015

94% of Private Equity houses 
surveyed say they will be 
increasing their focus on 
Responsible Investment activities
– Responsible investment: Creating value from 

environmental, social and governance issues
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Who we are

Our network
We have over 700 sustainability and climate change professionals in more than 60 countries, in our global 
sustainability and climate change network. And that number is growing.
We help you to address specific and immediate issues relating to sustainability. But we also help you with longer–
term strategic thinking, from sustainability strategy to sustainability reporting and assurance, including points 
in between.
We work with a variety of clients, both in the public and private sector 
1. We work with policy makers to help define climate and carbon policy,
2. We help regulators provide guidance to the market in sustainability reporting, and
3. We work with a wide range of businesses, including mining, sportswear, finance, drinks manufacturers and 

pharmaceutical providing expertise on the issues they face (read the case studies coming up). 
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A global network

Over 700 
professionals,
60 countries

June 2015
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Our services
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Global 
sustainability 

services 

Our sustainability and climate change teams across the world operate within a framework based on their market 
demand which generally fits with the globally defined services outlined on this page. These services are delivered in 
collaboration with multiple territories, industry expertise, or other core capabilities within PwC, such as strategy or 
valuation, across key issues such as international development, climate change, green growth, sustainable finance and 
resource scarcity. 

Supply chain and operations
Understanding and addressing sustainability 
impacts in the supply chain to improve 
your performance.

Governance, risk and compliance
Working with you set up or realign your structure, 
policies, or procedures to reduce reputational risk 
and ensure compliance.

Services Issues 

Policy and economics
Interpreting the impact of policy on your 
business and working with you to quantify 
your sustainability costs and benefits to better 
inform your decisions.

Assurance and reporting
Assisting you with non-financial information 
frameworks, reporting and assurance furthering 
efforts to influence stakeholders trust.

Tax and the regulatory environment
Assessing your exposure to environmental tax and 
regulation while advising on relevant incentives or 
subsidies to optimise your tax position.

Strategic sustainability
Generating, assessing or aligning your 
sustainability strategy to make the most of 
your sustainable initiatives.

We offer solutions in these services:
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How we can help
Strategic sustainability
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As sustainability moves up the boardroom agenda, it is increasingly being 
integrated into corporate level strategic planning. Management now need 
to balance increased regulation, protecting the brand and ensuring stable 
supply chains with seeking opportunity for enhanced performance and 
using the sustainability agenda for strategic advantage.

Developing and integrating a detailed sustainability vision into your long-
term strategic plan in a way that creates lasting value while also building 
public trust is a common challenge for all types of organisations.

We can help you to:

• Identify your issues and goals to determine where the pressures are 
likely to be and raise awareness of what needs to happen to make your 
business more sustainable.

• Prioritise these issues from both a sustainability and commercial point 
of view. This will help you recognise and better manage risk, improve 
efficiency, revenue potential, growth and other opportunities.

• Map the short and long-term ambitions for your sustainability vision, 
assess the risks, and address any gaps in delivery.

• Support the alignment and integration of your sustainability vision into 
your overall corporate strategy.

• Develop and deliver a robust sustainability programme that includes 
prioritised initiatives, enablers, milestones, key performance 
indicators, and measurable targets.

What is becoming increasingly evident is that a sound sustainability 
strategy protects a company’s reputation; it drives innovation and 
employee engagement, it satisfies consumers and attracts and retains top 
talent; it demonstrates compliance and leads to market differentiation –
all key ingredients for long-term growth and profitability.

Factoring legislation into 
sustainability and 
investment –
supermarket chain

The client wanted to understand 
how future environmental 
legislation and policy would affect 
its operations and supply chain 
costs. We developed road maps of 
current and future legislation, and 
performed cost modelling.
The results showed that future costs 
would mean a drastic increase of 
management time in the client’s 
stores investment programme. 
They’re now developing an 
ambitious sustainability plan, which 
includes a long term carbon 
reduction target.

Global 
sustainability 

services 

June 2015
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How we can help 
Policy and economics
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The world’s economies are increasingly realising that a more active and 
diverse approach is needed to address climate change and that doing so 
through the low carbon agenda can bring new opportunities for both the 
public and private sectors. Green growth, green jobs and green stimulus 
packages are becoming more common as policy makers look to turn 
climate change and environmental threats into sustainable advantage. 

Our economists and specialists work with governments, 
businesses, policy makers and multilateral organisations to:

• Help organisations – public sector and private – become ‘climate 
smart’. That means taking full advantage of cost saving opportunities 
and making sure that business models are resilient to change – climate 
change, economic change or regulatory change.

• Manage their low carbon and climate change goals by analysing their 
carbon/environmental footprint as well as undertaking valuations and 
due diligence.

• Meet compliance obligations through solid energy reporting, transfer 
pricing for financing structures and assuring carbon–related data.

• Understand and quantify the environmental and social benefits and 
costs of your organisation’s current operations and practices.

• Perform robust and transparent economic modelling to develop and 
implement sustainable green growth strategies that consider social and 
environmental impacts.

• Interpret the impact on your proposed or ongoing low carbon business 
opportunities of ongoing policy announcements

Reducing GHG Emissions 
– Global resources 
company

The company wanted all its facilities 
that exceeded specified water 
consumption and greenhouse gas 
(GHG) emission thresholds to 
develop cost curves for reductions. 
At three mine-site locations, we 
identified abatement opportunities 
and modelled the abatement options 
to derive a cost per unit of GHG and 
water abated. The results will be 
used by the client to identify more 
opportunities, and arrive at 
a group-wide GHG and water 
reduction target.

Global 
sustainability 

services 

June 2015
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How we can help
Assurance and reporting
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More than ever, stakeholders want to know about an organisation's 
sustainability performance and how it is accurately reporting on its 
corporate activities to support climate change, resource scarcity and 
socially responsible investing. Leaders understand the parallel importance 
of setting bold sustainability metrics and making sure that open and timely 
reporting accurately reflects progress made. Assurance from a trusted 
adviser further earns – and keeps – stakeholders' trust.

Our experienced teams can help you to:

• Identify and assess the relevant requirements of all your stakeholders.

• Undertake internal audits to gauge the effectiveness of your internal 
controls and measures.

• Provide independent assurance of the data in your sustainability report 
as well as assurance for regulatory performance purposes, such as EU 
ETS, RTFO, GHG emissions.

• Support your submissions to sustainability indices by helping you to 
interpret the questionnaire before submission; we'll also identify any 
gaps to improve your position in the rankings.

• Review your current reporting against best practices, identify 
operational improvements and move it beyond compliance to include 
future-looking analysis and strategy.

• Verify and certify your data against social and environmental 
benchmarks in line with market standards like the Global Reporting 
Initiative (GRI), Greenhouse Gases (GHG) Protocol, AA1000.

• Align measurable sustainability objectives with your corporate strategy 
based on financial, operational and regulatory performance measures.

• Assess how the life-cycle of your products and services might impact 
your sustainability goals.

Enhancing performance 
in sustainability indices 
– numerous industries 
and clients

The company wanted to increase 
stakeholder confidence in its 
sustainability through sustainability 
benchmarks like the Dow Jones 
Sustainability Index, the 
FTSE4GOOD, and the Climate 
Disclosure Leadership Index. We 
assessed their data gathering, 
reporting process, and monitoring 
protocol at various touch points 
from the management to group 
level. Our work brought about 
improvements to their processes 
and a stronger profile across key 
sustainability indices.

Global 
sustainability 

services 

June 2015
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How we can help
Tax and the regulatory environment
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Environmental taxes and regulations are constantly increasing in number 
and scope and evolving as more countries introduce them. It’s important 
that you clearly understand their impact on your existing and planned 
business operations so that you can make informed strategic decisions and 
take advantage of emerging opportunities to reduce costs.

Our global network of sustainability and climate change tax 
specialists can help you to:

• Assess your current global exposure to environmental taxes and 
regulations; help you to manage risks and optimise your tax position 
from a sustainability perspective; and proactively engage with regional 
policy makers.

• Understand your sustainability compliance obligations and take 
advantage of subsidies, grants, taxes and other incentives; develop 
strategies that optimise the impacts of carbon, climate change and 
resource scarcity on your tax position; and prepare for future policy 
developments.

• Understand your tax department’s role in supporting your 
sustainability strategy and make sure your sustainability investments 
are evaluated on an after-tax basis, with available incentives factored 
into your financial returns.

• Enhance your corporate reputation directly through sustainability-
focused initiatives and indirectly through your Total Tax Contribution.

Getting the most out of 
taxes and incentives –
Large multinational 

We carried out an analysis of the 
environmental taxes paid by the 
company across Europe, as well as 
the incentives available to them. We 
advised the client on how to 
proactively engage with 
policymakers on related taxes and 
incentives, and also helped to design 
and develop an in-house 
environmental tax management 
structure.  With the overview of total 
environmental taxes paid, the client 
was able to manage associated risks 
and take advantage of available 
incentives.

Global 
sustainability 

services 

June 2015
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How we can help
Governance, risk and compliance
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As businesses face more restrictions on the materials they use, there is a 
growing need to establish governance around sustainability to manage risk 
and ensure compliance. National and international companies trying to 
meet these standards or regulations can find themselves in a minefield as 
they navigate the areas of governance, risk, and compliance.

Drawing from knowledge of recent developments globally, 
advising other organisations and best practices, we'll help
you to:

• Develop codes of conduct, policies and procedures that meet your 
stakeholders' expectations and ensure your organisation's values are 
respected and reinforced.

• Win employee buy-in to your sustainability strategy with effective 
frameworks and approaches that outline risks and opportunities.
This will help everyone understand and support your strategy, so that 
you have clear and coherent communications and optimal
employee engagement.

• Manage risk and regulatory compliance so you'll understand its impact 
on your company’s strategy and operations. We'll examine all 
sustainable development legal requirements, company policies, and 
industry/voluntary codes to assess your compliance levels, where you 
can improve and how planned operational changes might interact
with these.

Getting stakeholders on 
board –
cosmetics company

The client wanted to pull together its 
existing CSR activities into a 
meaningful sustainability platform 
that spoke to its stakeholders – its 
people, customers and the market. 
We conducted Dow Jones 
Sustainability Index assessments of 
its activities, and interviewed 
stakeholders to understand priority 
issues. We then crafted a strategy 
and plan to put this into action. The 
company increased acceptance of its 
sustainability agenda, minimised 
risk and grew its revenue. 

Global 
sustainability 

services 

June 2015
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How we can help
Supply chain and operations
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Companies are looking at the impact their operations have on the 
environment as well as the positive or negative impact on the communities 
in which they operate. Understanding these impacts can drive 
improvements to corporate strategy, day to day operations and ultimately 
financial performance.

What steps can you take to ensure your supply chain is responsible while 
achieving financial and sustainability metrics at the same time? 

We'll put our experience to work by helping you:

• Assess the risks associated with your supply chain and the steps 
necessary to protect your brand.

• Consider best practice from across a range of industry sectors.

• Define the characteristics you require from your suppliers in order to 
make sure they're sustainable.

• Monitor and manage environmental, social and governance risks 
associated with your supply chain.

• Measure the financial cost or potential impact of your carbon, water 
and energy usage on the environment, and local communities.

• Redesign global supply chains to be cost-efficient, minimising their
impact on the environment and delivering products and
services on time.

Manage your suppliers, 
manage your risk –
pharmaceuticals 
company

With no process in place to monitor 
or influence supplier actions around 
environmental, health, safety, or 
labour issues, our client was nervous 
about its reputational risks. We 
developed a supplier sustainability 
risk assessment methodology, which 
the client immediately 
implemented. They were able to 
identify high-risk suppliers, conduct 
field audits, and better manage any 
reputational risk associated with 
global supply chain partners. 

Global 
Sustainability 

Services 

June 2015
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Our global alliances

We believe that collaborating on solutions and converging around standards can only help to drive the sustainability 
agenda further. Which is why we’ve established relationships with these partners. 

13 June 2015



PwC

Thought leadership
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Responsible investment: Aligning 
interests
May 2015
Responsible investment is rapidly 
becoming a mainstream concern within 
the investment industry. The dramatic 
growth in the number of investors who 
have adopted the Principles for 
Responsible Investment (PRI) is only the 
latest indicator of the increased attention.

The China Greentech 
Report 2012
May 2012
PwC has been working with the China 
Greentech Initiative (CGTI) since 
2009. This report looks at how clean 
technologies impact governments, 
organisations, and businesses across 
every sector of the economy. 

Carbon accounting in the value 
chain
October 2011
This PwC study examines the GHG 
Protocol, which launched new 
standards that allow companies to 
measure and manage more carbon 
emissions – the Corporate Value 
Chain (Scope 3) and Product Life Cycle 
standards .

Resource scarcity

Regulation and governance

These are just some of our most popular publications and materials. For a full list, including reports, videos and white papers, take a 
look at ‘Research and insights’ on our website: pwc.com/sustainability

Sustainable packaging: 
Myth or reality?
June 2012
While public views on the usefulness 
of packaging are difficult to shift, the 
industry has made significant steps 
in creating improved packaging 
solutions across the packaged goods 
value chain.

The shape of Power to come
April 2012
This paper reviews investment, 
affordability and security in an energy 
hungry world. It is based on research 
carried out with senior executives 
from 72 power and utility companies 
in 43 countries.

Measuring and managing total 
impact: A new language for 
business decisions
September 2013
Valuing social, environmental, tax and 
economic impacts means that business is 
now able to compare the total impacts of 
their decisions and manage the trade-offs.

Water: Challenges, drivers 
and solutions
March 2012
A PwC report on the challenges 
facing the water industry in light of 
decreasing water quality and supply 
– covering key players, economics 
and future solutions.

June 2015

Collaboration: preserving water 
through partnering that works
April 2015
The risks for business around having 
too much or too little water, or water 
that's too dirty or too expensive are 
only increasing. Issues resulting from 
water scarcity and water stress need to 
be on the risk agenda and actively 
managed.

http://www.pwc.com/gx/en/sustainability/publications/index.jhtml
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Thought leadership (continued)

Counting the cost of carbon, PwC 
Low Carbon Economy Index 2011
November 2011
This report assesses the G20 countries’ 
progress in cutting their carbon intensity 
levels . The latest index shows that the 
world needs to reduce its carbon intensity 
by at least 4.8% every year to 2050, if it 
hopes to limit climate change to 2°C 
of warming.

Regulation and governance (continued)

Low carbon economy

Appetite for change – Global 
business perspectives on tax and 
regulation for a low carbon 
economy 
March 2010
The results of almost 700 interviews in 15 
countries where executives from 
international businesses share their 
perspectives on issues such as the impact 
of climate change.

Carbon Disclosure Project 
2011
PwC continues to act as the global 
advisor to the CDO which provides 
investors with a unique analysis of 
how the world’s largest companies 
are responding to climate change.

Responding to Climate Change: 
Challenges and solutions on the 
road ahead 
2010
This publication shows how PwC can 
assist in the areas of strategy, risk, 
regulation and reporting to optimise 
operations and deliver leading practice 
to help companies deliver on their 
climate change ambitions.

Global green policy insights
Bi-monthly
Providing up-to-date news alerts on 
green tax and regulation 
developments around the world, 
and offers expert insights on 
what these developments mean 
for business.

Tax transparency and country-by 
country reporting
August 2012
In the wake of the global economic 
downturn, the need for economic and 
political stability has intensified the calls 
for greater transparency. This publication 
gives an overview and comparison of 
transparency initiatives

The U.S.– China Cleantech 
Connection: Shaping a 
new commercial 
diplomacy 
January 2011
This report explores how U.S. 
companies are finding cleantech 
opportunities in China through 
alliances–-as well as capital 
and cleantech technology 
transfer investments.

Factoring sustainability 
into
IPO planning
August 2012
Mounting interest in 
companies' nonfinancial 
disclosures, such as 
sustainability and corporate 
responsibility, leads to a simple 
question: Is your company 
prepared? 

June 2015
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Talk to us
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Territory Leader Phone Email
Argentina Marcelo Iezzi +54 11 4850 6827 marcelo.iezzi@ar.pwc.com

Australia John Tomac +61 (2) 8266 1330 john.tomac@au.pwc.com

Austria Karin Gastinger +43 1 501 88 2975 karin.gastinger@at.pwc.com
Belgium Marc Daelman +32 2 7107 159 marc.daelman@be.pwc.com

Bolivia Boris Mercado +591 2 240 8181 boris.mercado@bo.pwc.com

Brazil Rogerio Gollo
Carlos Rossin

+55 (11) 3674 3851 rogerio.gollo@br.pwc.com

Bulgaria Albena Markova +35 92 935 5200 albena.markova@bg.pwc.com
Canada Bruce McIntyre +1 (604) 806-7595 bruce.mcintyre@ca.pwc.com
Central America, 
Panama & 
Dominican 
Republic

Antonio Grijalba +506 2224 1555 antonio.grijalba.m@cr.pwc.com

Chile Mathieu Bruno 
Vallart

+56 2 940 0078 mathieu.bruno.vallart@cl.pwc.com

China/
Hong Kong

John Barnes +86 10 6533 2601 john.barnes@cn.pwc.com

Colombia Carlos Arias Alfaro 
Alan Hails

+57 1 6684999
+57 1 6684999

carlos.arias@co.pwc.com
alan.hails@co.pwc.com

Cote d'Ivoire Edouard Messou +225 20 31 54 00 edouard.messou@ci.pwc.com
Czech Republic Roman Pavlousek +420 2 51151242 roman.pavlousek@cz.pwc.com
Costa Rica Claudia Amaya +506 2224 1555 claudia.x.amaya@cr.pwc.com
Denmark Birgitte Mogensen +45 3945 9276 birgitte.mogensen@dk.pwc.com
Ecuador Patrick Dykmans + 593 4 3700 220 patrick.dykmans@ec.pwc.com

Estonia Teet Tender +372 614 1800 teet.tender@ee.pwc.com 

Finland Sirpa Juutinen +358 40 578 2615 sirpa.juutinen@fi.pwc.com

France Sylvain Lambert 
Thierry Raes

+33 1 56 57 8083
+33 1 56 57 82 37

sylvain.lambert@fr.pwc.com
thierry.raes@fr.pwc.com

Germany Michael Werner +49 69 9585 5247 michael.werner@de.pwc.com
Ghana Felix Addo +233 302761500 felix.addo@gh.pwc.com

Greece Kyriakos Andreou +30 210 6874680 kyriakos.andreou@grpwc.com

India Prashant Vikram
Singh 

+91 124 3306013 prashant.vikram.singh@in.pwc..co
m

Indonesia Anthony J Anderson +62 21 5212901 anthony.j.anderson@id.pwc.com
Ireland Ann O'Connell +353 0 1 7928512 ann.oconnell@ie.pwc.com

Israel Heelee Kriesler +972 3 7954808 heelee.kriesler@il.pwc.com
Italy Paolo Bersani +39 011 5567773 paolo.bersani@it.pwc.com

The global team
Gary 
Sharkey

Global driver +44 ( 0) 20 7213 4658
gary.sharkey@uk.pwc.com

Marisa 
Read

Global driver +44 (0) 20 780 47005
marisa.read@uk.pwc.com

Rebecca 
Pratley

Global 
Marketing & 
Communi-
cations

+44 (0) 207 804 3749
rebecca.j.pratley@uk.pwc.com

Marc Schmidli,
Partner
+41 58 792 1564
marc schmidli@ch.pwc.com

Stephan Hirschi,
Director 
Sustainability & Climate Change
+41 58 792 2789
stephan.hirschi@ch.pwc.com
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Talk to us (continued)
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Territory Leader Phone Email
Japan Takuei Maruyama

Scott Williams
+81 (0) 90 6491 4397
+81 (0) 80 3158 6815

takuei.maruyama@jp.pwc.com
scott.s.williams@jp.pwc.com

Luxembourg Laurent Rouach +352 (0) 494848 4111 laurent.rouach@lu.pwc.com

Malaysia Sundara Raj
Jack Cunningham

+60 (3) 2173 1318
+60 (3) 2173 0621

sundara.raj@my.pwc.com
jack.cunningham@my.pwc.com

Mexico Enrique Bertran +52 55 5263 8692 enrique.bertran@mx.pwc.com
Middle East Mohammed Salem +971 (0) 50 9009474 mohammed.t.salem@ae.pwc.com

Morocco Réda Loumany + 33 156578063 reda.loumany@fr.pwc.com

The Netherlands Hans Schoolderman
Robert van der Laan

+31 (0) 88 792 6133
+31 (0) 88 792 1412

hans.schoolderman@nl.pwc.com
robert.van.der.laan@nl.pwc.com

New Zealand Julia Hoare +64 9 355 8593 julia.hoare@nz.pwc.com
Pakistan Fahim ul Hasan +92-21-32429892 fahim.ul.hasan@pk.pwc.com
Peru Sergio Koremblit +511 211 6500 sergio.koremblit@pe@pwc.com
Philippines Rose S. Javier +63 (2) 8452728 rose.javier@ph.pwc.com

Poland Irena Pichola +48 22 523 4587 irena.pichola@pl.pwc.com

Portugal Antonio Correia +351 225 433 000 antonio.correia@pt.pwc.com

Romania Emilian Radu +40 21 202 8610 emilian.radu@ro.pwc.com
Russia Cameron Moates

Elena Dubovitskaya
+7 (495) 223-5127
+7 (495) 967-6441

moates.cameron@ru.pwc.com
elena.dubovitskaya@ru.pwc.com

Serbia Francoise Toussaint +381 (0) 63 31 31 39 francoise.toussaint@rs.pwc.com

South Africa Alison Ramsden +27 11 797 4658 alison.ramsden@za.pwc.com

South Korea Joonki Min +82 2 709 0884 joonki.min@kr.pwc.com
Spain Maria Luz Castilla

Porquet
+34 93 253 7005 mariluz.castilla@es.pwc.com

Sweden Fredrik Ljungdahl
Fredrik Franke

+46 709 29 32 34
+46 709 29 12 97

fredrik.ljungdahl@se.pwc.com
fredrik.franke@se.pwc.com

Switzerland Mark Schmidli +41 58 792 1564 marc.schmidli@ch.pwc.com

Thailand Svasvadi
Anumanrajdhon

+66 (0) 2 344 1111 svasvadi.anumanrajdhon@th.pwc.co
m

Turkey Serkan Tarmur +90 212 376 53 12 serkan.tarmur@tr.pwc.com
Uganda Uthman Mayanja +256 (41) 4 236 018 uthman.mayanja@ug.pwc.com
United Kingdom Malcolm Preston +44 (0) 20 7213 2502 malcolm.h.preston@uk.pwc.com

USA Kathy Nieland +1 (504) 558 8228 kathy.nieland@us.pwc.com

Venezuela José E. Sánchez +58 212 7006243 jose.sanchez@ve.pwc.com

About PwC’s sustainability teams

PwC provides industry-focused assurance, tax 
and advisory services to its clients and their 
stakeholders. More than 161,000 people in 156 
countries across our network share their 
thinking, experience and solutions to develop 
fresh perspectives and practical advice. 

Our network of over 700 people in 60+ 
countries provides expert assistance and 
advice to governments and the private sector 
around the world. 
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This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not 
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